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    Today, when technology is developed at a very fast speed and 
communication and traffic become more increasingly convenient, multinational 
corporations have increasingly becoming a most important component part for the 
world economy under the circumstances where production material such as capital, 
technology, human resource, information and so on, flow transnational in all over 
the world. In order to reduce their tax oblige to the lowest point legally, more and 
more multinational corporations, which organize their management and 
production in the range of the world, set up the special institutions to make tax 
planning as best as they can. Tax planning for multinational corporations has bring 
far-reaching influence to the international society. The research on this problem 
has great academic and realistic significance. The paper, which is made up of 
seven chapters, is organized as follows: 
Chapter one: Introduction. It presents the thesis’ background and significance. 
After surveying the related literature of domestic and foreign, the research scope, 
methods and framework are defined, then the main innovation and shortage is 
pointed out. 
Chapter two: The related concepts on tax planning for multinational 
corporations and the theory of effective tax planning. On the first hand, this 
chapter presents the concepts and essence of tax planning. Several concepts, 
which are closely related to tax planning, are described. Second, the tax planning 
for multinational corporations is defined, which points out that multinational 
corporations are those who carry out their operation in several countries. For the 
domestic enterprises, multinational corporations are of evident characteristics 
about transnational, therefore, whose tax planning is also of distinct characteristics. 















are presents, which is mainly about the effective tax planning. 
Chapter three: Basic framework on tax planning for multinational 
corporation. The chapter mostly introduce the operation process on tax planning 
and several keys which require more attention. Before the tax planning, it requires 
to assess the interior and exterior environment. In term of this, corporations are 
able to appraise the venture of tax planning, set up the institutes and equip 
personnel. In the process of tax planning, enterprises should choice appropriate 
planning thoughts in the light of operation traits and control the venture. After the 
scenario of tax planning is carried out, specific effect about operation should be 
apprised in time on the basis of the index system. 
Chapter four: The basic methods on tax planning for multinational 
corporations. Planning methods’ selection and application is the key factors, 
which determines the success or failure in tax planning for multinational 
corporations. In this chapter, in the light of multinational corporations’ practice, 
the author conclude the basic methods of tax planning and incorporate the case to 
analysis.  
Chapter five: New fields on tax planning for multinational corporations. 
Rapid development of technology in computer and communication has lead to the 
emergence of e-commerce. E-commerce’ flourishing development from 
emergence not only challenge the traditional business model, but also bring new 
chances to tax planning for multinational corporations. Since a majority of 
countries conceive active attitude to e-commerce and the existing international tax 
rules can not adapt to the e-commerce, the related tax provisions about 
e-commerce are extraordinary limited. At the present time, e-commerce has 
already become a new field where multinational corporations carry out tax 
planning. 
Chapter six: Tax influence on planning for multinational corporations. 
Multinational corporations’ tax planning bring the far-reaching influence to 















First, all of countries’ anti-avoid tax rules are consummated step by step. Second, 
under the impact of some countries’ low tax rate, many high tax rate countries in 
succession carry out the tax reform whose content is mainly about enlargement 
tax range and adoption the low tax rate, which come into being the global wave of 
reduction tax rates. Third, tax competition becomes increasingly more drastic, and 
tax friction between high tax jurisdictions and low tax jurisdictions (especially tax 
haven) is more and more great. Fourth, international tax cooperation is 
strengthened step by step. Through the international organizations, local or 
bilateral tax convention , tax relation has been corresponded among countries to 
resist the transnational tax avoidance. 
Chapter seven: Conclusions and suggestions. 
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第 1 章  导    论 
1.1 选题背景及意义 
近年来，经济全球化的趋势和蔓延各国的并购浪潮推动了跨国公司的迅
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